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[bookmark: _Toc142910455]PURPOSE OF THE QUALIFICATION:

Purpose:
The purpose of this qualification is to prepare a learner to operate as a Furniture Designer. A Furniture Designer plans, designs, develops and documents furniture products for manufacturing with particular emphasis on ergonomic (human) factors, marketing considerations and manufacturability, and prepares them for prototype, mass, batch or once-off production.

A qualified learner will be able to:
Solve furniture design problems through the design of product solutions by independently integrating design principles and applying critical thinking skills to analyse, synthesise and evaluate.
Apply research and analysis methodology which demonstrate detailed knowledge of the practice of furniture design and its relationship to other practices.
Use a range of design concept simulation methods, processes and techniques for communicating a furniture design solution which is aesthetical appealing and suitable to the rendering event.
Create marketable furniture concepts, design solutions and products addressing all aspects of the design brief and display good design and innovative characteristics.
Compile a comprehensive production pack for manufacturing of the product according to specifications given.

Rationale:
The Furniture Designer qualification opens learning opportunities in support of career pathing which did not exist before and which will strengthen the furniture industry. To harness and nurture furniture design skills will give prominence to an industry that has potential to be world class. The qualification will develop the skills necessary to bridge the gap between an idea, concept or a specific need in the furniture manufacturing industry that will be tasked with making the design into reality.

This qualification will be attractive to a wide range of learners because the qualification does not only empower those with high cognitive skills but also includes learners that have strength in hands-on making skills. The course will also empower the students with a holistic understanding of the furniture value chain which will give them the opportunity to understand where their skills can add the greatest value.

Industry will have access to qualified furniture designers who think in a constructive and design way producing creations that are both aesthetic and production friendly and have the ability to see a finished product in its entirety before production begins. This will mean that the production process can be planned down to the smallest detail to optimize production and cut down costs. Learners will have the ability to analyse post production in order to better streamline future projects and overall production efficiency.

This qualification will not only ignite an interest in the furniture industry and strengthen the employability of a new generation but will also ignite a new generation of innovative entrepreneurs that will have the ability to use their skills and find employment across the furniture industry.

School leavers that have an interest and passion for design are targeted, as well as people in the field of architecture and interior design who wishes to specialise in furniture design.

The National Department of Arts & Culture and the National Department of Trade and Industry are currently driving the development of a National Design Policy. It is evident that this policy has the power to add value to most focus areas of the South Africa (SA) National policy document. The furniture design industry therefore has potential to add value to various sectors from education, housing, business sectors and even in tourism and leisure to mention only a few.
[bookmark: _Toc142910456]To consciously drive a more responsible design ethos is vital. The intention of this qualification is not to focus on the skills at hand but to drive and develop a new mind-set and design ethos by focussing on the inclusion of universal and sustainable design principles from the outset. This will ensure that the upcoming generation of furniture designers will be equipped with different skills sets that will empower them to consciously add value to the design of a more sustainable, inclusive and human friendly world which will in the long-term highlight the significance of this qualification. 
QUALIFICATION RULES:
[bookmark: _Toc247459762]This qualification is made up of the following compulsory Knowledge, Practical Skill and Workplace Learning Modules: 

Knowledge Modules:
KM-01, History of design and furniture: a Global perspective, Level 5, 8 Credits.
KM-02, History of design and furniture design - an African perspective, Level 6, 8 Credits.
KM-03, History of design and furniture design, Level 7, 8 Credits.
KM-04, Introduction to human factors in furniture design, Level 5, 8 Credits.
KM-05, Ergonomics and anthropometrics, Level 6, 8 Credits.
KM-06, Furniture design for inclusion, Level 7, 8 Credits.
KM-07, Furniture Technology, Level 5, 8 Credits.
KM-08, Furniture Technology, Level 6, 8 Credits.
KM-09, Furniture Technology, Level 7, 8 Credits.
KM-10, Workshop Practices, Level 5, 8 Credits.
KM-11, Presentation through Design Media, Level 5, 8 Credits.
KM-12, Design media 2, Level 6, 8 Credits.
KM-13, Design media 3, Level 7, 8 Credits.
KM-14, Furniture design business and project management, Level 5, 8 Credits.
KM-15, Furniture Design Theory 1, Level 5, 8 Credits.
KM-16, Furniture Design Theory 2, Level 6, 8 Credits.
KM-17, Furniture Design Theory 3, Level 7, 8 Credits.
KM-18, Furniture Design and Ideation 1, Level 5, 8 Credits.
KM-19, Furniture Design and Ideation 2, Level 6, 8 Credits.
KM-20, Furniture Design and Ideation 3, Level 7, 8 Credits.
Total number of credits for Knowledge Modules: 160.

Practical Skill Modules:
PM-01, Determine the objectives and constraints of the design brief by consulting with clients and stakeholders, Level 7, 20 Credits.
PM-02, Apply market research and innovative thinking to formulate design concepts for furniture products according to the design brief, Level 7, 75 Credits.
PM-03, Communicate and render two-dimensional and three-dimensional design solutions visually, orally and written, using appropriate language with reference to culture and style with clients, management, sales and manufacturing staff, Level 7, 75 Credits.
PM-04, Harmonize aesthetic considerations with technical, functional, ecological and production requirements and is within the brief and budget of the client, Level 6, 20 Credits.
PM-05, Produce a production manual for the manufacturing of a furniture product which include all information and documentation ready for sign-off and hand-over, Level 7, 20 Credits.
Total number of credits for Practical Skill Modules: 210.

This qualification also requires the following Work Experience Modules:
WM-01, Furniture design brief clarification and project planning process, Level 7, 25 Credits.
WM-02, Design research and development processes, Level 7, 55 Credits.
WM-03, Furniture product rendering processes, Level 7, 55 Credits.
WM-04, Furniture design for mass, batch or once-off production, Level 6, 25 Credits.
WM-05, Furniture design finalization and hand over processes, Level 7, 25 Credits.
Total number of credits for Work Experience Modules: 185.
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EXIT LEVEL OUTCOMES:

1. Solve furniture design problems through the design of product solutions by independently integrating design principles and applying critical thinking skills to analyse, synthesise and evaluate.

2. Apply research and analysis methodology which demonstrate detailed knowledge of the practice of furniture design and its relationship to other practices.

3. Use a range of design concept simulation methods, processes and techniques for communicating a furniture design solution which is aesthetical appealing and suitable to the rendering event.

4. Create marketable furniture concepts, design solutions and products addressing all aspects of the design brief and display good design and innovative characteristics.

5. Compile a comprehensive production pack for manufacturing of the product according to specifications given.

6. Communicate, render, present and market a concept and furniture design solution to a client.

7. Draft the production proposal for manufacturing of the furniture product.

8. Plan the production of the furniture design and compile all production documentation. 








ENTRY REQUIREMENTS:

Recognition of Prior Learning (RPL): 
RPL for access to the external integrated summative assessment: 
Accredited providers and approved workplaces must apply the internal assessment criteria specified in the related curriculum document to establish and confirm prior learning. Accredited providers and workplaces must confirm prior learning by issuing a statement of result or certifying a work experience record. 

RPL for access to the qualification: 
Accredited providers and approved workplaces may recognise prior learning against the relevant access requirements. 

Entry Requirements: 
NQF4 with Maths or qualified artisan

[bookmark: _Toc142910459]ARTICULATION OPTIONS:

Horizontal Articulation is possible with:
Bachelor of Arts in Interior Design, Level 7.
Bachelor of Arts: Industrial Design, Level 7.

Vertical Articulation is possible with:
Bachelor of Arts Honours in Design, Level 8.


[bookmark: _Toc142910460]ASSESSMENT REQUIREMENTS:

Integrated Formative Assessment: 
The skills development provider will use the curriculum to guide them on the stipulated internal assessment criteria and weighting. They will also apply the scope of practical skills and applied knowledge as stipulated by the internal assessment criteria. This formative assessment leads to entrance into the integrated external summative assessment.

Integrated Summative Assessment:
An external integrated summative assessment, conducted through the relevant Quality Council for Trades and Occupations (QCTO) Assessment Quality Partner is required for the issuing of this qualification. The external integrated summative assessment will focus on the Exit Level Outcomes and Associated Assessment Criteria. 
 



Provider Programme Accreditation Criteria:

Physical Requirements:
Lesson Plans
Learning Material

Human Resource Requirements:
Qualifications of lecturers or years of relevant experience: NQF level 8 qualified in Furniture Design, Graphic Design, Industrial Design or Interior Design
Lecturer/learner ratio = 1 lecturer to 50 learners

Legal Requirements:
Compliance with Occupational Health and Safety legislation and regulations
Compliance with Labour Relations legislation and regulations

Exemptions:
None

 


KM-12, Design media 2, NQF Level 6, Credits 8
Introduction to KM-12: Design Media 2
KM-12, Design Media 2, is an advanced course aimed at students pursuing studies in design and visual communication. This course is structured to build upon the foundational knowledge acquired in earlier design courses, delving deeper into advanced concepts, techniques, and applications within the field of design media.

Course Overview:
Course Code: KM-12
Course Name: Design Media 2
NQF Level: Level 6
Credits: 8

Course Objectives:
Advanced Design Principles:
Explore and apply advanced design principles and theories to create impactful visual communications.

Digital Media Integration:
Integrate digital media tools and technologies effectively into design projects.

Concept Development:
Enhance skills in conceptualization and development of design ideas across various media platforms.

Creative Problem-Solving:
Develop creative problem-solving abilities to address complex design challenges.

Portfolio Development:
Compile a professional portfolio highlighting a range of design projects and skills.

Key Topics Covered:
Advanced Design Theory:
Deep dive into advanced design theories, including semiotics, design thinking, and user experience design (UX/UI).

Digital Media Tools:
Explore and master advanced digital media tools such as Adobe Creative Suite, 3D modelling software, and interactive media platforms.

Multimedia Design:
Learn to create multimedia design solutions integrating graphics, animation, audio, and video elements.

Design Project Management:
Gain expertise in project management methodologies tailored to design projects, including client communication, timelines, and budgeting.

Design Ethics:
Understand and apply ethical considerations in design practices, including copyright, accessibility, and sustainability.

Assessment and Learning Outcomes:
Assessment methods may include design projects, presentations, portfolio reviews, and written assignments.
By the end of the course, students are expected to demonstrate proficiency in advanced design concepts, digital media integration, concept development, creative problem-solving, and ethical design practices.

Career Pathways:
Successful completion of KM-12 opens up various career pathways in design-related fields, including graphic design, web design, advertising, branding, user experience design, animation, and multimedia production.

Prerequisites:
Completion of Design Media 1 or equivalent foundational design course.
Proficiency in design software and basic design principles.
Conclusion:
KM-12, Design Media 2, offers a comprehensive exploration of advanced design concepts, digital media integration, and creative problem-solving within a professional design context. It equips students with the skills and knowledge needed to excel in diverse design careers and contribute effectively to the dynamic field of design and visual communication.

PURPOSE OF THE KNOWLEDGE MODULE:
The main focus of the learning in this knowledge module is to build an understanding of appropriate media, format, scale and mode of presentation for the portfolio assembling using appropriate technology.


TOPIC ELEMENTS TO BE COVERED INCLUDE:
The learning will enable learners to demonstrate an understanding of:
KM-12-KT01: Portfolio composition and documentation (40%)
KM-12-KT02: Social media (30%)
KM-12-KT03: Basic photographic skills (30%)
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Introduction to KM-12-KT01: Portfolio Composition and Documentation (40%)
KM-12-KT01 is a crucial component of the KM-12 Design Media 2 course, focusing on portfolio composition and documentation. This segment constitutes 40% of the overall course assessment and plays a pivotal role in displaying students' design capabilities, creativity, and technical skills to potential employers or clients.

Course Overview:
Course Code: KM-12-KT01
Course Name: Portfolio Composition and Documentation
Weightage: 40% of KM-12 Design Media 2 course assessment

Objectives of KM-12-KT01:
Portfolio Development:
Guide students in developing a professional design portfolio that highlights their best work and diverse skills.

Documentation Skills:
Enhance students' ability to document design projects effectively, including process documentation, project briefs, and design rationale.

Presentation Excellence:
Equip students with presentation skills to effectively communicate their design concepts, process, and outcomes to stakeholders.

Industry Standards:
Familiarize students with industry standards and best practices related to portfolio creation and documentation in design fields.

Key Components of KM-12-KT01:
Portfolio Compilation:
Students will compile a comprehensive design portfolio highlighting a range of projects across different mediums such as print, digital, and multimedia.

Project Documentation:
Emphasis will be placed on documenting design projects including project objectives, research findings, design process, iterations, and final outcomes.

Design Briefs:
Students will create detailed design briefs for each portfolio project, outlining client requirements, target audience, design goals, and constraints.

Design Rationale:
Articulate design rationale for portfolio projects, explaining conceptual approaches, design decisions, and the impact of design solutions.

Visual Presentation:
Learn visual presentation techniques including layout design, typography, colour schemes, and image selection to enhance portfolio aesthetics and readability.

Assessment Criteria:
Portfolio Composition:
Quality and diversity of portfolio projects, visual appeal, organization, and coherence.

Documentation Clarity:
Clarity, thoroughness, and professionalism of project documentation, including design briefs, process documentation, and design rationale.

Presentation Skills:
Effectiveness of oral and visual presentation skills in conveying design concepts, process, and outcomes to an audience.

Adherence to Industry Standards:
Alignment with industry standards and best practices in portfolio composition and documentation.

Benefits of KM-12-KT01:
Provides students with a professional portfolio highlighting their skills and capabilities to potential employers or clients.
Enhances students' documentation and presentation skills essential for success in design-related professions.
Encourages reflection on design processes, decision-making, and project outcomes, fostering continuous learning and improvement.

Conclusion:
KM-12-KT01: Portfolio Composition and Documentation is a vital aspect of the KM-12 Design Media 2 course, emphasizing the creation of a professional design portfolio and effective documentation of design projects. It prepares students for the demands of the design industry by honing their portfolio development, documentation, and presentation skills to a high standard.
TOPIC ELEMENTS TO BE COVERED INCLUDES:

KT0101 Use of relevant content
KT0102 Physical and virtual portfolios
KT0103 Selection of media, scale and mode
KT0104 Variety of work and formats
KT0105 Quality and standard of work
KT0106 Consistent quality of work in line with industry standards
KT0107 Presentation of the portfolio

KT0101: Use of Relevant Content
KT0101 focuses on the strategic selection and integration of relevant content in design projects and visual communication. This topic is crucial for designers as it involves understanding the target audience, identifying appropriate content, and effectively incorporating it into design solutions.

Key Concepts Covered in KT0101:
Understanding Target Audience:
Learn how to analyse the target audience's demographics, preferences, behaviours, and needs to determine relevant content.

Content Relevance:
Explore the concept of relevance in design, including the importance of aligning content with the project goals, message, and intended impact.

Research Skills:
Develop research skills to gather and evaluate content from various sources such as text, images, data, and multimedia elements.

Content Curation:
Learn techniques for curating and organizing content to enhance readability, engagement, and communication effectiveness.

Ethical Considerations:
Understand ethical considerations related to content selection, including accuracy, credibility, diversity, and copyright compliance.

Learning Objectives of KT0101:
Identify Relevant Content:
Develop the ability to identify and select content that resonates with the target audience and supports design objectives.

Evaluate Content Quality:
Learn to assess the quality, authenticity, and relevance of content from different sources, ensuring credibility and accuracy.

Content Integration:
Explore methods for integrating diverse content types seamlessly into design projects, such as text, graphics, images, videos, and interactive elements.

Content Strategy:
Develop a strategic approach to content creation, curation, and presentation that enhances the overall design message and user experience.

Ethical Content Practices:
Understand and apply ethical guidelines and best practices in content selection, attribution, and usage to maintain integrity and respect intellectual property rights.

Application of KT0101 in Design Projects:
Designers can apply the knowledge and skills gained from KT0101 to create engaging and meaningful design solutions across various media, including print, digital, web, and interactive platforms.
By understanding the importance of relevant content, designers can tailor their communication strategies to effectively reach and engage the target audience, leading to more impactful design outcomes.

Assessment Criteria for KT0101:
Ability to identify and analyse target audience characteristics and preferences.
Demonstration of effective content selection, curation, and integration in design projects.
Application of ethical guidelines and considerations in content usage and attribution.
Evaluation of content relevance and impact on design communication objectives.

Conclusion:
KT0101: Use of Relevant Content plays a vital role in the design process by emphasizing the strategic selection, evaluation, and integration of content that enhances communication effectiveness and audience engagement. It equips designers with the skills and knowledge needed to create compelling design solutions that resonate with the target audience and achieve project goals.

KT0102: Physical and Virtual Portfolios
KT0102 focuses on the creation and presentation of portfolios in both physical and virtual formats. Portfolios are essential tools for designers, artists, and creative professionals to display their work, skills, and achievements to potential clients, employers, or collaborators.

Key Concepts Covered in KT0102:
Portfolio Types:
Understand the differences between physical (hard copy) and virtual (digital) portfolios, including their advantages, limitations, and best practices.

Portfolio Design:
Learn principles of effective portfolio design, including layout, organization, visual hierarchy, and navigation for both physical and digital formats.

Content Selection:
Develop strategies for selecting and curating portfolio content that demonstrates skills, creativity, versatility, and relevance to target audiences.

Presentation Techniques:
Explore presentation techniques for physical portfolios such as print quality, binding, packaging, and presentation boards, as well as digital portfolios' interactive features, multimedia integration, and user experience.

Portfolio Maintenance:
Understand the importance of regularly updating and maintaining portfolios to reflect current work, skills, achievements, and professional growth.

Learning Objectives of KT0102:
Portfolio Creation:
Develop skills in creating well-designed and professional-looking physical and virtual portfolios that highlight a range of design projects and skills.

Content Curation:
Learn to curate and organize portfolio content effectively to highlight strengths, achievements, and creative abilities.

Presentation Skills:
Enhance presentation skills for both physical and digital portfolios, including storytelling, explaining design processes, and engaging viewers.

Digital Tools:
Familiarize with digital tools and platforms for creating and hosting digital portfolios, such as portfolio websites, online platforms, and presentation software.

Portfolio Evaluation:
Understand how to evaluate the effectiveness of portfolios in communicating design capabilities, attracting opportunities, and achieving professional goals.

Application of KT0102 in Design Careers:
Designers and creative professionals can use the knowledge and skills gained from KT0102 to create compelling portfolios that stand out in competitive job markets, freelance opportunities, or client pitches.
Understanding the differences and considerations between physical and virtual portfolios allows designers to choose the most appropriate format based on audience preferences, industry standards, and project requirements.

Assessment Criteria for KT0102:
Quality of portfolio design and organization in both physical and digital formats.
Effectiveness of content selection and curation to display skills, creativity, and versatility.
Presentation skills in conveying design processes, achievements, and professional identity.
Utilization of digital tools and platforms for creating, hosting, and sharing digital portfolios.
Portfolio's impact in attracting opportunities, engaging viewers, and achieving professional goals.

Conclusion:
KT0102: Physical and Virtual Portfolios is a critical component of design education, providing students with the knowledge, skills, and strategies to create and present professional portfolios that effectively display their design capabilities, creativity, and professional identity. Whether in physical or digital form, portfolios play a significant role in advancing design careers and opportunities.

KT0103: Selection of Media, Scale, and Mode
KT0103 focuses on the strategic selection of media, scale, and mode in design projects. Understanding how to choose the appropriate media, scale, and mode of presentation is crucial for effectively conveying design concepts, messages, and aesthetics to the intended audience.

Key Concepts Covered in KT0103:
Media Selection:
Explore different types of media such as print, digital, interactive, environmental, and multimedia, and understand their characteristics, strengths, limitations, and applications in design.

Scale Considerations:
Learn about scale in design, including size, proportion, dimension, and resolution, and how it influences visual impact, readability, and user experience.

Mode of Presentation:
Understand various modes of presentation such as static (e.g., posters, brochures), dynamic (e.g., animations, videos), interactive (e.g., websites, apps), and immersive (e.g., VR, AR), and choose the most suitable mode for design communication goals.

Audience Analysis:
Consider audience preferences, expectations, demographics, and context when selecting media, scale, and mode to ensure effective communication and engagement.

Technical Considerations:
Address technical requirements, specifications, compatibility, and production processes associated with chosen media, scale, and mode.

Learning Objectives of KT0103:
Media Exploration:
Gain knowledge and experience in working with a variety of media types to understand their strengths, limitations, and creative potential.

Scale Mastery:
Develop skills in managing scale effectively to achieve visual balance, hierarchy, emphasis, and readability in design compositions.

Mode Selection:
Learn to strategically select the mode of presentation based on design objectives, audience needs, project scope, and technological capabilities.
Audience-Centric Design:
Apply audience analysis and user-centred design principles to tailor media, scale, and mode choices for optimal communication and user experience.

Technical Proficiency:
Acquire technical skills and knowledge related to media production, resolution management, file formats, and presentation techniques specific to chosen media and modes.

Application of KT0103 in Design Projects:
Designers can apply the knowledge and skills gained from KT0103 to create compelling design solutions across various contexts, including print collateral, digital interfaces, interactive experiences, environmental graphics, and multimedia presentations.
Understanding how to select the right media, scale, and mode enhances design communication effectiveness, engagement, user interaction, and visual impact.

Assessment Criteria for KT0103:
Appropriateness and effectiveness of media, scale, and mode choices in achieving design communication goals.
Visual impact, readability, usability, and engagement of design compositions based on selected media, scale, and mode.
Technical proficiency in managing media production, resolution, compatibility, and presentation techniques.
Audience response, feedback, and usability testing related to chosen media, scale, and mode.

Conclusion:
KT0103: Selection of Media, Scale, and Mode is a critical aspect of design education, providing students with the knowledge, skills, and strategies to make informed decisions about media, scale, and mode selection in design projects. By understanding how to choose the right tools and presentation methods, designers can effectively communicate their ideas, messages, and aesthetics to diverse audiences in impactful and engaging ways.
I hope this introduction provides a comprehensive overview of KT0103 and its educational objectives regarding the selection of media, scale, and mode in design projects. If you need further details or have specific questions, feel free to ask!

KT0104: Variety of Work and Formats
KT0104 focuses on the exploration and creation of a variety of design work across different formats. This topic is essential for designers as it involves developing versatility, creativity, and adaptability in producing design solutions that meet diverse project requirements and audience needs.

Key Concepts Covered in KT0104:
Design Diversity:
Explore a range of design disciplines, styles, themes, and techniques to broaden creative horizons and foster innovation.

Format Adaptability:
Learn to adapt design work to various formats such as print, digital, web, mobile, environmental, packaging, branding, and multimedia.

Project Scope:
Understand the scope of design projects, including size, complexity, objectives, constraints, and deliverables, and tailor work accordingly.

Audience Engagement:
Consider audience preferences, expectations, demographics, context, and user experience when creating diverse design work.

Collaborative Practices:
Collaborate with team members, clients, stakeholders, and specialists to develop and execute design work across different formats effectively.

Learning Objectives of KT0104:
Design Exploration:
Encourage exploration and experimentation with various design disciplines, styles, techniques, and media to develop a diverse portfolio of work.

Format Flexibility:
Develop skills in adapting design concepts, layouts, visuals, and content to different formats and platforms while maintaining design integrity and coherence.

Audience-Centric Design:
Apply user-centred design principles and audience analysis to create design work that resonates with and engages target audiences across diverse formats.

Project Management:
Learn project management skills related to scoping, planning, scheduling, budgeting, resource allocation, and collaboration for diverse design projects.

Portfolio Enhancement:
Enhance portfolio diversity, depth, and quality by highlighting a variety of design work in different formats, demonstrating versatility and expertise.

Application of KT0104 in Design Careers:
Designers can apply the knowledge and skills gained from KT0104 to pursue diverse career opportunities in graphic design, web design, UX/UI design, branding, advertising, packaging, environmental design, multimedia production, and more.
Versatility in producing design work across multiple formats enhances marketability, competitiveness, and adaptability in the dynamic design industry.

Assessment Criteria for KT0104:
Diversity, creativity, innovation, and quality of design work produced across various formats and disciplines.
Adaptability and coherence of design concepts, aesthetics, and messaging when applied to different formats and platforms.
Audience engagement, user experience, and effectiveness of design solutions in meeting project objectives and requirements.
Collaboration, communication, and project management skills demonstrated in executing diverse design projects.

Conclusion:
KT0104: Variety of Work and Formats is a vital aspect of design education, encouraging students to explore, create, and adapt design work across diverse formats, disciplines, and platforms. By developing versatility, adaptability, and creativity, designers can meet the challenges of the design industry and contribute effectively to a wide range of design projects and contexts.

KT0105: Quality and Standard of Work
KT0105 focuses on maintaining high standards of quality and excellence in design work. Understanding the principles of quality assurance, standards, and best practices is essential for designers to deliver impactful, effective, and professional design solutions.

Key Concepts Covered in KT0105:
Quality Assurance:
Learn principles and methods for ensuring quality in design work, including attention to detail, accuracy, consistency, functionality, and aesthetics.

Standards and Guidelines:
Familiarize with industry standards, guidelines, best practices, and design principles applicable to different design disciplines, projects, and contexts.

Critique and Feedback:
Develop skills in giving and receiving constructive criticism, feedback, and evaluation to improve the quality and effectiveness of design work.

Iterative Process:
Understand the iterative nature of design, including prototyping, testing, refining, and iteration cycles to achieve optimal results and user satisfaction.
Continuous Improvement:
Embrace a mind-set of continuous learning, growth, reflection, and improvement to enhance design skills, creativity, and professional development.

Learning Objectives of KT0105:
Quality Standards:
Develop an understanding of quality standards and best practices in design, including usability, accessibility, scalability, responsiveness, and brand consistency.

Quality Control:
Learn techniques for quality control, validation, testing, and troubleshooting to identify and address issues in design work proactively.

Feedback Incorporation:
Apply feedback, critique, and evaluation from peers, mentors, clients, and users to refine and improve design solutions iteratively.

Documentation and Reporting:
Document design processes, decisions, iterations, and outcomes systematically to maintain transparency, accountability, and traceability in design projects.

Professional Ethics:
Uphold professional ethics, integrity, honesty, and responsibility in design practices, including respect for intellectual property rights, confidentiality, and client expectations.

Application of KT0105 in Design Careers:
Designers can apply the knowledge and skills gained from KT0105 to produce high-quality, effective, and user-centred design solutions across various disciplines, projects, and industries.
Maintaining quality standards and meeting client expectations fosters trust, credibility, reputation, and long-term success in design careers.

Assessment Criteria for KT0105:
Adherence to quality standards, guidelines, and best practices in design projects.
Demonstration of attention to detail, accuracy, functionality, aesthetics, and usability in design solutions.
Incorporation of feedback, critique, and evaluation to improve design work iteratively.
Documentation of design processes, decisions, iterations, and outcomes for transparency and accountability.
Ethical conduct and professionalism in design practices, including respect for intellectual property rights and client requirements.

Conclusion:
KT0105: Quality and Standard of Work is a critical component of design education, emphasizing the importance of maintaining high-quality standards, continuous improvement, and ethical practices in design work. By prioritizing quality, designers can create impactful, effective, and professional design solutions that meet user needs, client expectations, and industry standards.

KT0106: Consistent Quality of Work in Line with Industry Standards
KT0106 focuses on maintaining consistent quality in design work that aligns with industry standards and best practices. Understanding and adhering to established standards is essential for designers to deliver professional, effective, and impactful design solutions.

Key Concepts Covered in KT0106:
Industry Standards:
Familiarize with industry-specific standards, guidelines, regulations, and best practices applicable to design disciplines, projects, and contexts.

Quality Assurance Processes:
Learn about quality assurance processes, methodologies, tools, and techniques to ensure consistency, reliability, and excellence in design work.

Compliance and Accessibility:
Understand the importance of compliance with legal requirements, accessibility standards, usability principles, and ethical considerations in design.

Documentation and Reporting:
Develop skills in documenting design processes, decisions, iterations, feedback, and outcomes to maintain transparency, accountability, and traceability.

Continuous Improvement:
Embrace a culture of continuous learning, feedback incorporation, iteration, and improvement to enhance design skills, creativity, and professionalism.

Learning Objectives of KT0106:
Understanding Industry Standards:
Gain a comprehensive understanding of industry standards, guidelines, and best practices relevant to specific design disciplines, projects, and industries.

Quality Assurance:
Develop strategies and processes for quality assurance, validation, testing, and feedback incorporation to maintain consistent quality in design work.

Compliance and Ethics:
Adhere to legal requirements, accessibility standards, usability principles, ethical guidelines, and client expectations in design practices.

Documentation and Accountability:
Document design processes, decisions, iterations, feedback, evaluations, and outcomes systematically for transparency, accountability, and knowledge sharing.

Professional Development:
Foster a mind-set of continuous improvement, learning, growth, and adaptation to evolving industry trends, technologies, and standards.

Application of KT0106 in Design Careers:
Designers can apply the knowledge and skills gained from KT0106 to produce design work that meets industry standards, client expectations, and user needs effectively.
Consistently delivering high-quality design solutions enhances credibility, trust, reputation, and long-term success in design careers.

Assessment Criteria for KT0106:
Adherence to industry standards, guidelines, regulations, and best practices in design projects.
Consistency, reliability, and excellence in design work demonstrated through quality assurance processes and outcomes.
Compliance with legal requirements, accessibility standards, usability principles, and ethical considerations in design practices.
Documentation of design processes, decisions, iterations, feedback, evaluations, and outcomes for transparency, accountability, and knowledge sharing.
Evidence of continuous learning, feedback incorporation, iteration, and improvement in design practices and outcomes.

Conclusion:
KT0106: Consistent Quality of Work in Line with Industry Standards is a fundamental aspect of design education, emphasizing the importance of maintaining consistent quality, compliance, and professionalism in design practices. By adhering to industry standards and best practices, designers can deliver impactful, effective, and professional design solutions that meet industry expectations and user needs.



KT0107: Presentation of the Portfolio
KT0107 focuses on the strategic and effective presentation of portfolios, a crucial aspect for designers and creative professionals to display their work, skills, and capabilities to potential clients, employers, or collaborators. This topic encompasses both the content and presentation style of portfolios to create a lasting and impactful impression.

Key Concepts Covered in KT0107:
Portfolio Content:
Understand the importance of selecting and curating portfolio content that highlights skills, achievements, creativity, versatility, and relevance to target audiences.

Portfolio Structure:
Learn about the structure, organization, sequencing, and navigation of portfolios to create a cohesive and engaging user experience.

Visual Presentation:
Explore techniques for visually presenting portfolio content, including layout design, typography, colour schemes, imagery, and visual hierarchy.

Interactive Elements:
Incorporate interactive elements such as clickable links, videos, animations, and multimedia content to enhance engagement and interactivity.

Storytelling and Narrative:
Develop storytelling skills to convey design processes, concepts, challenges, solutions, and outcomes effectively through portfolio presentations.

Learning Objectives of KT0107:
Content Curation:
Develop skills in selecting, curating, and organizing portfolio content that highlights strengths, achievements, creativity, and versatility in design work.

Visual Communication:
Apply principles of visual communication, design aesthetics, layout design, typography, and colour theory to create visually appealing and impactful portfolio presentations.

User Experience Design:
Design portfolios with a focus on user experience, usability, accessibility, navigation, and engagement to ensure a positive viewing experience for audiences.

Interactive and Multimedia Elements:
Incorporate interactive and multimedia elements effectively to enhance engagement, storytelling, and communication of design concepts and projects.

Presentation Skills:
Enhance presentation skills, including storytelling, public speaking, explanation of design processes, client interactions, and handling questions and feedback.

Application of KT0107 in Design Careers:
Designers can apply the knowledge and skills gained from KT0107 to create professional, compelling, and memorable portfolio presentations that stand out in competitive markets and attract opportunities.
Effective portfolio presentations enhance credibility, trust, communication, and engagement with potential clients, employers, collaborators, and stakeholders.

Assessment Criteria for KT0107:
Quality and relevance of portfolio content, including selection, curation, organization, and sequencing.
Visual design and presentation style, including layout, typography, colour schemes, imagery, and visual hierarchy.
User experience design, usability, accessibility, navigation, interactivity, and engagement in portfolio presentations.
Incorporation of interactive and multimedia elements to enhance storytelling, communication, and impact.
Presentation skills demonstrated in conveying design concepts, processes, challenges, solutions, outcomes, and client interactions.

Conclusion:
KT0107: Presentation of the Portfolio is a critical aspect of design education, focusing on creating professional, compelling, and impactful portfolio presentations. By mastering portfolio presentation skills, designers can effectively display their work, skills, creativity, and professionalism to potential clients, employers, collaborators, and stakeholders, leading to new opportunities and career advancement.

FORMATIVE ASSESSMENT:
Internal Assessment Criteria and Weight

IAC0101 Select appropriate media, format, scale and mode of presentation for the portfolio within the defined context
IAC0102 Analyse the quality of the portfolio related to the industry standards
IAC0103 Present the portfolio to a client according to a brief, identify client agreement or disagreement and resolve the objections
IAC0104 Design and compile a portfolio

(Weight 40%)

KM-12-KT02: Social Media (30%)
KM-12-KT02 is a significant component of the KM-12 Design Media 2 course, focusing on the strategic use of social media platforms in the context of design and visual communication. This segment carries a weightage of 30% in the overall course assessment and is designed to equip students with the knowledge and skills to leverage social media effectively for design-related purposes.

Course Overview:
Course Code: KM-12-KT02
Course Name: Social Media
Weightage: 30% of KM-12 Design Media 2 course assessment

Objectives of KM-12-KT02:
Social Media Strategy:
Develop a strategic approach to using social media platforms for design promotion, branding, and engagement.

Content Creation:
Create compelling and visually appealing content tailored for different social media channels.

Audience Engagement:
Understand how to engage and interact with target audiences effectively on social media platforms.

Analytics and Insights:
Utilize social media analytics tools to track performance, analyse data, and make data-driven decisions.

Ethical Considerations:
Explore ethical considerations related to social media use in design, including copyright, privacy, and authenticity.

Key Components of KM-12-KT02:
Social Media Strategy:
Develop a social media strategy encompassing goals, target audience analysis, content planning, and scheduling.

Content Creation:
Create visual content such as graphics, videos, and animations optimized for specific social media platforms like Instagram, Facebook, Twitter, LinkedIn, etc.

Community Building:
Learn strategies to build and nurture online communities, engage with followers, and foster meaningful interactions.

Analytics and Optimization:
Use social media analytics tools to monitor engagement metrics, analyse audience behaviour, and optimize content and strategies based on insights.

Social Media Campaigns:
Plan and execute social media campaigns for design projects, events, promotions, or branding initiatives.

Assessment Criteria:
Social Media Strategy:
Clarity, relevance, and effectiveness of the social media strategy developed for design purposes.

Content Quality:
Creativity, visual appeal, and alignment with target audience preferences in social media content creation.

Engagement Metrics:
Analysis of engagement metrics, audience reach, interactions, and impact of social media efforts.

Ethical Considerations:
Adherence to ethical guidelines and best practices in social media use for design promotion and communication.

Benefits of KM-12-KT02:
Equips students with practical skills in social media management and content creation, valuable for design professionals and entrepreneurs.
Enhances understanding of audience behaviour, trends, and effective communication strategies in the digital landscape.
Prepares students to navigate ethical challenges and legal considerations associated with social media use in design contexts.

Conclusion:
KM-12-KT02: Social Media is a pivotal component of the KM-12 Design Media 2 course, focusing on the strategic and creative use of social media platforms for design promotion, engagement, and communication. It empowers students to harness the potential of social media in advancing their design careers and projects in a dynamic digital environment.

TOPIC ELEMENTS TO BE COVERED INCLUDE:

KT0201 Processes and relevant technologies
KT0202 Computer technologies, printing technologies, mapping technologies, technologies used in manufacturing and production
KT0203 WEB design and presentation
KT0204 Design specifics
KT0205 Marketing and selling

KT0201: Processes and Relevant Technologies
KT0201 focuses on understanding design processes and utilizing relevant technologies to create effective and innovative design solutions. This topic encompasses the methodologies, workflows, tools, and techniques used in design projects to achieve desired outcomes and meet project objectives.

Key Concepts Covered in KT0201:
Design Processes:
Explore various design processes such as research, ideation, concept development, prototyping, iteration, testing, refinement, and implementation.

Methodologies and Frameworks:
Understand design methodologies, frameworks, models, and approaches such as Design Thinking, Agile, Lean UX, and Human-Centred Design.

Technological Tools:
Familiarize with relevant design tools, software, platforms, and technologies used in the design industry for ideation, visualization, prototyping, collaboration, and production.

Workflow Optimization:
Learn techniques for optimizing design workflows, project management, collaboration, communication, and efficiency in design teams.

Emerging Technologies:
Explore emerging technologies such as AI (Artificial Intelligence), AR (Augmented Reality), VR (Virtual Reality), IoT (Internet of Things), and data-driven design approaches influencing the design process and outcomes.

Learning Objectives of KT0201:
Design Process Understanding:
Develop an understanding of design processes, methodologies, frameworks, and best practices applicable to different design disciplines, projects, and contexts.

Technological Proficiency:
Gain proficiency in using relevant design tools, software, platforms, and technologies to support ideation, visualization, prototyping, collaboration, and production in design projects.

Workflow Optimization:
Learn strategies for optimizing design workflows, project management, communication, collaboration, and efficiency within design teams and across stakeholders.

Innovation and Creativity:
Explore how technological advancements and emerging technologies can be leveraged to foster innovation, creativity, and problem-solving in design.

Adaptability and Flexibility:
Develop adaptability and flexibility in adopting new technologies, tools, methodologies, and approaches as design processes evolve and industry trends change.

Application of KT0201 in Design Careers:
Designers can apply the knowledge and skills gained from KT0201 to effectively manage design projects, collaborate with multidisciplinary teams, leverage technological tools and innovations, and deliver high-quality design solutions.
Understanding design processes and relevant technologies enhances competitiveness, adaptability, creativity, and professional growth in design careers.
Assessment Criteria for KT0201:
Understanding and application of design processes, methodologies, frameworks, and best practices in design projects.
Proficiency in using relevant design tools, software, platforms, and technologies to support design workflows and outcomes.
Optimization of design workflows, project management, communication, collaboration, and efficiency within design teams and across stakeholders.
Incorporation of innovative and technological solutions to foster creativity, problem-solving, and design excellence.
Adaptability, flexibility, and continuous learning demonstrated in adopting new technologies, tools, methodologies, and approaches in design practice.

Conclusion:
KT0201: Processes and Relevant Technologies is a fundamental aspect of design education, emphasizing the importance of understanding design processes, methodologies, and leveraging relevant technologies to create effective, innovative, and impactful design solutions. By mastering design processes and technological tools, designers can navigate complex design challenges, foster creativity, collaboration, and deliver exceptional design outcomes in diverse contexts and industries.

KT0202: Technologies in Design
KT0202 focuses on the understanding and application of various technologies relevant to design processes, including computer technologies, printing technologies, mapping technologies, and those used in manufacturing and production. These technologies play a crucial role in shaping the design industry and influencing the creation of innovative and effective design solutions.

Key Concepts Covered in KT0202:
Computer Technologies:
Explore the use of computers, software applications, digital tools, and hardware devices in design workflows, including graphic design, 3D modelling, animation, prototyping, and digital production.

Printing Technologies:
Understand printing processes, techniques, methods, and equipment used in producing print media, such as offset printing, digital printing, screen printing, and large-format printing.

Mapping Technologies:
Learn about GIS (Geographic Information Systems), cartography, mapping software, data visualization tools, and spatial analysis techniques used in mapping and spatial design projects.

Manufacturing and Production Technologies:
Explore technologies used in manufacturing processes, such as CNC (Computer Numerical Control) machining, 3D printing, rapid prototyping, laser cutting, and digital fabrication methods.

Learning Objectives of KT0202:
Computer Skills:
Develop proficiency in using design software, digital tools, and computer technologies to create, edit, manipulate, and produce design assets and digital content.

Printing Knowledge:
Understand printing technologies, processes, colour management, file preparation, and quality assurance for producing high-quality print materials.

Mapping Techniques:
Learn mapping techniques, spatial analysis, data visualization, and geographic information systems (GIS) for spatial design projects and cartographic representations.

Manufacturing and Production:
Familiarize with manufacturing technologies, rapid prototyping methods, digital fabrication tools, and CNC machining for translating digital designs into physical prototypes and products.
Integration of Technologies:
Explore the integration of various technologies in design workflows, collaboration, project management, and cross-disciplinary initiatives to achieve design objectives and outcomes.

Application of KT0202 in Design Careers:
Designers can apply the knowledge and skills gained from KT0202 to leverage technology effectively in design projects, collaborate with multidisciplinary teams, and produce high-quality design solutions across digital and physical mediums.
Understanding and utilizing relevant technologies enhance competitiveness, efficiency, innovation, and creativity in design careers, spanning graphic design, digital media, spatial design, product design, and more.

Assessment Criteria for KT0202:
Proficiency in using design software, digital tools, and computer technologies demonstrated through design projects and outcomes.
Understanding of printing technologies, file preparation, colour management, and quality assurance in producing print materials.
Application of mapping techniques, spatial analysis, data visualization, and GIS in spatial design projects.
Knowledge and utilization of manufacturing technologies, rapid prototyping methods, digital fabrication tools, and CNC machining in translating digital designs into physical prototypes and products.
Integration of technologies in design workflows, collaboration, project management, and cross-disciplinary initiatives to achieve design objectives and outcomes effectively.

Conclusion:
KT0202: Computer Technologies, Printing Technologies, Mapping Technologies, and Technologies Used in Manufacturing and Production play a vital role in design education and practice, enabling designers to leverage technology effectively in creating innovative, impactful, and high-quality design solutions. By mastering these technologies, designers can navigate complex design challenges, enhance creativity, collaboration, and deliver exceptional outcomes across digital and physical mediums.

KT0203: Web Design and Presentation
KT0203 focuses on the principles, techniques, and best practices of web design and presentation. In today's digital age, effective web design plays a crucial role in communicating information, engaging users, and achieving business objectives. This topic encompasses aspects such as layout design, user experience (UX), visual design, content organization, and interactive elements in web interfaces.

Key Concepts Covered in KT0203:
Web Design Principles:
Explore fundamental principles of web design, including layout design, typography, colour theory, visual hierarchy, and usability.

User Experience (UX) Design:
Understand the importance of user-centred design, usability testing, information architecture, navigation design, and accessibility in creating positive user experiences.

Visual Design Elements:
Learn about visual design elements such as graphics, images, icons, buttons, backgrounds, and multimedia content used to enhance the visual appeal and engagement of web interfaces.

Content Organization:
Explore techniques for organizing and structuring content effectively, including content hierarchy, categorization, labelling, and information presentation.

Interactive Elements:
Incorporate interactive elements such as animations, transitions, hover effects, forms, buttons, sliders, and multimedia players to enhance user interaction and engagement.

Learning Objectives of KT0203:
Web Design Fundamentals:
Develop a solid understanding of web design fundamentals, including layout principles, typography, colour schemes, and visual design aesthetics.

User Experience (UX) Skills:
Gain skills in user-centred design, usability testing, information architecture, navigation design, accessibility considerations, and responsive design principles.

Visual Design Techniques:
Learn techniques for creating visually appealing and engaging web interfaces using graphics, images, icons, typography, and multimedia content.

Content Management:
Understand strategies for organizing, structuring, and presenting content effectively to improve user comprehension, navigation, and engagement.

Interactive Design:
Incorporate interactive elements and user interface (UI) components to create dynamic, interactive, and user-friendly web experiences.

Application of KT0203 in Design Careers:
Designers can apply the knowledge and skills gained from KT0203 to create professional, visually appealing, user-centred, and responsive web designs for various purposes, including websites, web applications, e-commerce platforms, and digital marketing campaigns.
Effective web design and presentation skills enhance user engagement, brand perception, conversion rates, and overall success in digital initiatives and online presence.

Assessment Criteria for KT0203:
Application of web design principles, techniques, and best practices demonstrated through web design projects and portfolios.
User experience (UX) considerations, usability testing, accessibility features, and responsive design implementation in web interfaces.
Visual design elements, aesthetics, graphics, imagery, typography, colour schemes, and multimedia integration in web design presentations.
Content organization, structure, hierarchy, labelling, information architecture, and navigation design in web interfaces.
Incorporation of interactive elements, user interface (UI) components, animations, transitions, and multimedia features to enhance user interaction and engagement in web experiences.

Conclusion:
KT0203: Web Design and Presentation is a critical aspect of design education, focusing on creating effective, engaging, and user-friendly web experiences. By mastering web design principles, techniques, and best practices, designers can contribute to the success of digital initiatives, online presence, and user satisfaction in today's digital landscape.



KT0204: Design Specifics
KT0204 delves into the specific elements and principles of design that are essential for creating visually appealing, functional, and effective design solutions. This topic covers a wide range of design specifics, including typography, colour theory, layout principles, visual hierarchy, composition, and design aesthetics.

Key Concepts Covered in KT0204:
Typography:
Explore the principles of typography, including typefaces, fonts, font styles, hierarchy, legibility, readability, spacing, and alignment.

Colour Theory:
Understand the fundamentals of colour theory, colour models, colour schemes, colour psychology, contrast, harmony, balance, and the use of colour in design communication.

Layout Principles:
Learn about layout design principles, grid systems, alignment, balance, whitespace, proportion, symmetry, asymmetry, and visual flow in design compositions.

Visual Hierarchy:
Explore techniques for creating visual hierarchy, emphasis, focal points, hierarchy of information, and organizing content for clarity and user engagement.

Composition:
Understand composition principles, framing, balance, rule of thirds, golden ratio, focal points, depth, perspective, and spatial relationships in design.

Learning Objectives of KT0204:
Typography Mastery:
Develop skills in selecting and using appropriate typefaces, fonts, font styles, sizes, spacing, and alignment to enhance readability, hierarchy, and visual appeal in design.

Colour Theory Application:
Apply colour theory principles to create harmonious colour schemes, contrast, emphasis, mood, and meaning in design projects.

Layout Design Proficiency:
Master layout design principles, grid systems, alignment techniques, whitespace management, and visual organization for effective communication and user experience.

Visual Hierarchy Creation:
Create visual hierarchy, emphasis, focal points, hierarchy of information, and navigation cues to guide users' attention and interaction.
Composition Techniques:
Employ composition techniques such as framing, balance, rule of thirds, golden ratio, focal points, depth, and perspective to create engaging and aesthetically pleasing design compositions.

Application of KT0204 in Design Projects:
Designers can apply the knowledge and skills gained from KT0204 to create visually appealing, functional, and user-centred design solutions across various mediums, including print, digital, web, mobile, and interactive platforms.
Understanding design specifics enhances communication effectiveness, user engagement, brand identity, and overall aesthetics in design projects.

Assessment Criteria for KT0204:
Mastery of typography principles, font selection, readability, hierarchy, and alignment demonstrated in design projects.
Application of colour theory principles, colour schemes, contrast, harmony, and mood in creating visually appealing and effective design solutions.
Proficiency in layout design principles, grid systems, alignment techniques, whitespace management, and visual organization for clarity and user experience.
Creation of visual hierarchy, emphasis, focal points, hierarchy of information, and navigation cues to guide users' attention and interaction effectively.
Utilization of composition techniques, framing, balance, rule of thirds, golden ratio, depth, and perspective to enhance visual appeal and engagement in design compositions.

Conclusion:
KT0204: Design Specifics is a fundamental aspect of design education, focusing on mastering typography, colour theory, layout principles, visual hierarchy, composition techniques, and design aesthetics. By understanding and applying these design specifics, designers can create compelling, user-centred, and visually impactful design solutions across diverse mediums and platforms.

KT0205: Marketing and Selling
KT0205 focuses on the principles, strategies, and techniques of marketing and selling design services, products, and solutions. This topic is essential for designers and creative professionals to effectively promote their work, attract clients, and succeed in the competitive design industry.

Key Concepts Covered in KT0205:
Marketing Fundamentals:
Explore the fundamentals of marketing, including market analysis, target audience identification, branding, positioning, messaging, and marketing strategies.

Promotion and Communication:
Learn about promotional tactics, advertising, public relations, social media marketing, content marketing, email marketing, and digital marketing channels.

Client Relationship Management:
Understand the importance of building and maintaining client relationships, customer service, client communication, expectations management, and client retention strategies.

Sales Techniques:
Explore sales techniques, negotiation skills, pricing strategies, proposal writing, contract management, project estimation, invoicing, and payment terms.

Business Development:
Learn about business development strategies, networking, partnerships, collaborations, lead generation, pitching, and winning new business opportunities.

Learning Objectives of KT0205:
Market Analysis:
Conduct market research, competitor analysis, trend analysis, and identify target markets, audience segments, and customer personas for design services and products.

Branding and Positioning:
Develop branding strategies, brand identity, brand messaging, unique selling propositions (USPs), and position design offerings effectively in the market.

Promotional Tactics:
Utilize promotional tactics, digital marketing channels, social media platforms, content creation, and advertising to reach and engage target audiences.

Client Relationship Building:
Build strong client relationships through effective communication, responsiveness, transparency, collaboration, and exceeding client expectations.

Sales and Business Growth:
Apply sales techniques, negotiation skills, pricing strategies, proposal writing, contract management, and business development strategies to win new clients, projects, and business opportunities.

Application of KT0205 in Design Careers:
Designers can apply the knowledge and skills gained from KT0205 to effectively market and sell their design services, products, and solutions to target audiences, clients, and stakeholders.
Understanding marketing and selling principles enhances business growth, client acquisition, revenue generation, and long-term success in design careers.

Assessment Criteria for KT0205:
Market analysis, target audience identification, and branding strategies demonstrated in marketing plans and campaigns.
Utilization of promotional tactics, digital marketing channels, and communication strategies to reach and engage target audiences effectively.
Client relationship management skills, customer service excellence, and client satisfaction demonstrated in client interactions and projects.
Sales techniques, negotiation skills, pricing strategies, proposal writing, and business development efforts reflected in winning new clients, projects, and business opportunities.
Business growth, revenue generation, profitability, and success metrics achieved through effective marketing and selling strategies.

Conclusion:
KT0205: Marketing and Selling is a crucial aspect of design education, focusing on mastering marketing principles, promotional tactics, client relationship management, sales techniques, and business development strategies. By understanding and applying these concepts, designers can effectively promote their work, attract clients, win projects, and achieve success in the competitive design industry.

FORMATIVE ASSESSMENT:
Internal Assessment Criteria and Weight

IAC0201 Identify and discuss media specifics to furniture design as a discipline, including advertising and communication media
IAC0202 Design a webpage according to a brief using different technologies, multiple designs within the design

(Weight 30%)

KM-12-KT03: Basic Photographic Skills (30%)
KM-12-KT03 is a fundamental component of the KM-12 Design Media 2 course, focusing on developing basic photographic skills essential for design and visual communication professionals. This segment constitutes 30% of the overall course assessment and is designed to equip students with the knowledge and practical abilities required to capture high-quality images for design projects.

Course Overview:
Course Code: KM-12-KT03
Course Name: Basic Photographic Skills
Weightage: 30% of KM-12 Design Media 2 course assessment

Objectives of KM-12-KT03:
Camera Operation:
Familiarize students with the operation of digital cameras, including settings, controls, and functionalities.

Composition Techniques:
Teach composition principles and techniques for creating visually compelling and well-balanced photographs.

Lighting Fundamentals:
Understand the fundamentals of lighting in photography, including natural light, artificial light, and studio lighting setups.

Image Editing:
Introduce basic image editing techniques using software such as Adobe Photoshop or Lightroom to enhance and refine photographs.

Photographic Ethics:
Explore ethical considerations in photography, including copyright, consent, and representation.

Key Components of KM-12-KT03:
Camera Basics:
Learn about camera types, lenses, exposure settings (aperture, shutter speed, ISO), focus modes, and white balance.

Composition Principles: 
Study composition rules such as rule of thirds, leading lines, framing, symmetry, and perspective to create visually engaging photographs.

Lighting Techniques: 
Experiment with different lighting setups, angles, and sources to achieve desired lighting effects and moods in photographs.

Image Capture:
Practice photographing various subjects including still life, landscapes, portraits, and architecture to develop diverse photography skills.

Image Editing:
Introduction to basic image editing tools and techniques for adjusting exposure, contrast, colour balance, cropping, and retouching.

Assessment Criteria:
Technical Proficiency:
Demonstrated understanding and application of camera settings, composition techniques, and lighting fundamentals in photography.

Visual Creativity:
Creativity, innovation, and aesthetic appeal in captured images, highlighting a range of photographic styles and subjects.

Image Editing Skills:
Competence in basic image editing techniques to enhance and refine photographs while maintaining visual integrity.

Ethical Considerations:
Adherence to ethical guidelines and considerations in photography, including respect for subjects' rights and privacy.

Benefits of KM-12-KT03:
Equips students with foundational photographic skills essential for design projects, advertising, branding, and multimedia production.
Enhances visual communication abilities by incorporating high-quality photographs into design concepts and presentations.
Fosters creativity, observation skills, and attention to detail through hands-on photography practice and experimentation.

Conclusion:
KM-12-KT03: Basic Photographic Skills is a crucial aspect of the KM-12 Design Media 2 course, focusing on developing fundamental photography competencies for design and visual communication professionals. It provides students with the technical knowledge, practical skills, and ethical considerations necessary to create impactful and visually compelling photographs in diverse design contexts.


TOPIC ELEMENTS TO BE COVERED INCLUDE:

KT0301 Using light to create moods and effects
KT0302 Product photography
KT0303 Angle perspectives and lighting
KT0304 Appropriate use of furniture design, materials and light exploration in product photography

KT0301: Using Light to Create Moods and Effects
KT0301 explores the art and science of using light as a design element to evoke emotions, create atmospheres, enhance aesthetics, and communicate messages effectively. This topic encompasses various lighting techniques, principles, and technologies used in design to achieve desired moods and effects.

Key Concepts Covered in KT0301:
Lighting Principles:
Understand the fundamental principles of lighting design, including intensity, colour temperature, direction, diffusion, contrast, shadow, and reflection.

Emotional Impact:
Explore how different lighting setups, colours, and intensities can evoke emotions, influence perceptions, and create immersive experiences in designed spaces.

Atmosphere Creation:
Learn techniques for creating specific atmospheres, moods, and ambiances through lighting, such as warm and cosy, vibrant and energetic, serene and calming, dramatic and theatrical, etc.

Aesthetic Enhancement:
Utilize lighting to enhance the aesthetic appeal, visual interest, focal points, and spatial perception in interior spaces, architectural designs, exhibitions, events, and installations.

Communication and Storytelling:
Use lighting as a tool for storytelling, narrative enhancement, thematic representation, brand expression, and visual communication in design projects.

Learning Objectives of KT0301:
Lighting Design Principles:
Develop a strong foundation in lighting design principles, terminology, techniques, and best practices applicable to various design contexts and applications.

Emotional Impact Understanding:
Understand how light can influence emotions, mood, behaviour, perception, and user experience in designed environments.

Atmosphere Creation Skills:
Acquire skills in designing lighting setups and configurations to create specific atmospheres, moods, and effects that align with design objectives and user needs.

Aesthetic Enhancement Techniques:
Learn techniques for using light to enhance aesthetics, visual interest, spatial perception, focal points, and storytelling elements in design projects.

Communication Through Light:
Use lighting as a means of visual communication, storytelling, thematic representation, brand expression, and experiential design in diverse design disciplines.
Application of KT0301 in Design Projects:
Designers can apply the knowledge and skills gained from KT0301 to design lighting solutions for interior spaces, architectural projects, exhibitions, events, stage productions, and interactive installations.
Understanding how to use light effectively allows designers to create immersive, engaging, and memorable experiences that resonate with users, visitors, audiences, and stakeholders.

Assessment Criteria for KT0301:
Application of lighting design principles, terminology, techniques, and best practices in lighting plans and setups.
Demonstration of understanding how light influences emotions, mood, behaviour, perception, and user experience in design projects.
Creation of specific atmospheres, moods, and effects through lighting that align with design objectives and user needs.
Utilization of lighting techniques to enhance aesthetics, visual interest, spatial perception, focal points, and storytelling elements in design compositions.
Integration of lighting as a tool for visual communication, thematic representation, brand expression, and experiential design in diverse design contexts.

Conclusion:
KT0301: Using Light to Create Moods and Effects is a fundamental aspect of design education, focusing on mastering lighting design principles, emotional impact understanding, atmosphere creation skills, aesthetic enhancement techniques, and communication through light. By understanding how to use light effectively, designers can create immersive, engaging, and impactful experiences that enhance user engagement, perception, and satisfaction in design projects.

KT0302: Product Photography
KT0302 delves into the art and techniques of product photography, focusing on capturing products in a visually appealing and compelling manner for marketing, advertising, and promotional purposes. This topic covers the essential skills, equipment, lighting techniques, composition principles, and post-processing methods used in product photography.
Key Concepts Covered in KT0302:
Photography Equipment:
Understand the essential photography equipment required for product photography, including cameras, lenses, lighting equipment, tripods, and accessories.

Lighting Techniques:
Learn about various lighting setups and techniques used in product photography, such as natural light, studio lighting, diffused lighting, backlighting, and product-specific lighting setups.

Composition and Framing:
Explore composition principles, framing techniques, angles, perspectives, depth of field, focus stacking, and creative framing options for product shots.

Product Styling:
Understand product styling techniques, prop selection, background choices, colour schemes, textures, and arrangements to enhance product presentation and visual appeal.

Post-Processing:
Learn post-processing techniques, including colour correction, exposure adjustments, retouching, background removal, product enhancement, and image optimization for digital and print media.

Learning Objectives of KT0302:
Equipment Mastery:
Develop proficiency in using photography equipment, including cameras, lenses, lighting tools, and accessories, for product photography.

Lighting Skills:
Acquire skills in lighting techniques, setups, and manipulation to create desired moods, highlights, shadows, reflections, and texture details in product shots.

Composition Techniques:
Master composition principles, framing options, angles, perspectives, and creative techniques to highlight products effectively and attractively.

Product Presentation:
Learn product styling techniques, prop selection, background choices, and colour coordination to enhance product presentation and visual appeal in photographs.

Post-Processing Proficiency:
Gain expertise in post-processing techniques, including colour correction, exposure adjustments, retouching, and image optimization, to produce high-quality product images for digital and print media.

Application of KT0302 in Design and Marketing:
Designers and marketers can apply the knowledge and skills gained from KT0302 to create professional-grade product images for e-commerce websites, catalogues, advertisements, social media posts, and marketing materials.
Effective product photography enhances brand perception, product visibility, customer engagement, and sales conversion rates in competitive markets.

Assessment Criteria for KT0302:
Proficiency in using photography equipment and lighting techniques demonstrated through product photography assignments and projects.
Application of composition principles, framing options, and creative techniques in displaying products effectively and attractively in photographs.
Product styling skills, prop selection, background choices, and colour coordination reflected in enhancing product presentation and visual appeal.
Post-processing expertise demonstrated in producing high-quality product images with colour accuracy, exposure balance, retouching, and optimization for digital and print media.
Impact of product photography on brand perception, product visibility, customer engagement, and sales conversion rates evaluated through case studies and performance metrics.

Conclusion:
KT0302: Product Photography is a critical aspect of design and marketing, focusing on mastering the art and techniques of capturing products in visually appealing and compelling ways. By understanding photography equipment, lighting techniques, composition principles, styling strategies, and post-processing methods, designers and marketers can create high-quality product images that enhance brand perception, attract customers, and drive sales in competitive markets.

KT0303: Angle Perspectives and Lighting
KT0303 explores the significance of angle perspectives and lighting techniques in photography, emphasizing how different angles and lighting setups can dramatically impact the visual storytelling, mood, and aesthetics of photographs. This topic covers a range of angle perspectives, lighting styles, and their effects on composition, depth, and emotion in photography.

Key Concepts Covered in KT0303:
Angle Perspectives:
Understand the importance of angle perspectives in photography, including high angles, low angles, eye-level perspectives, bird's-eye view, worm's-eye view, and their effects on composition, dynamics, and storytelling.

Lighting Styles:
Learn about various lighting styles used in photography, such as natural light, studio lighting, artificial lighting, soft light, hard light, directional light, diffused light, backlighting, and dramatic lighting setups.

Composition Techniques:
Explore composition techniques associated with different angle perspectives and lighting styles, including framing, leading lines, symmetry, asymmetry, rule of thirds, foreground-background relationships, and focal points.

Emotional Impact:
Understand how angle perspectives and lighting choices can evoke emotions, enhance mood, create depth, add drama, and convey narratives in photographs.
Technical Considerations: Learn about technical considerations when working with angle perspectives and lighting, including exposure settings, white balance, colour temperature, shadows, highlights, and dynamic range adjustments.

Learning Objectives of KT0303:
Angle Perspective Mastery:
Develop skills in choosing and utilizing angle perspectives effectively to create dynamic, engaging, and visually compelling compositions in photography.

Lighting Techniques Proficiency:
Acquire proficiency in using different lighting styles, setups, and manipulations to achieve desired moods, highlights, shadows, and visual effects in photographs.

Composition and Narrative:
Master composition techniques associated with angle perspectives and lighting choices to enhance visual storytelling, depth, emotion, and narrative affect in photographs.

Emotion and Mood Creation:
Understand how angle perspectives and lighting contribute to evoking emotions, enhancing mood, adding drama, and conveying narratives effectively in photography.

Technical Skills:
Learn technical skills related to exposure settings, white balance adjustments, colour temperature manipulation, and dynamic range management when working with angle perspectives and lighting setups.

Application of KT0303 in Photography and Visual Communication:
Photographers and visual communicators can apply the knowledge and skills gained from KT0303 to create impactful and storytelling images across various genres, including portrait photography, landscape photography, architectural photography, still life photography, and more.
Understanding angle perspectives and lighting techniques enhances creativity, visual expression, mood manipulation, and narrative storytelling in photographic projects and visual communication.

Assessment Criteria for KT0303:
Mastery of angle perspectives demonstrated through the effective use of high angles, low angles, eye-level perspectives, and creative viewpoints in photography projects.
Proficiency in using different lighting styles, setups, and manipulations to achieve desired moods, highlights, shadows, and visual effects in photographs.
Application of composition techniques associated with angle perspectives and lighting choices to enhance visual storytelling, depth, emotion, and narrative affect in photographic compositions.
Ability to evoke emotions, enhance mood, add drama, and convey narratives effectively through angle perspectives and lighting choices in photographic projects.
Technical competence demonstrated in managing exposure settings, white balance adjustments, colour temperature manipulations, and dynamic range adjustments when working with angle perspectives and lighting setups.

Conclusion:
KT0303: Angle Perspectives and Lighting is a fundamental aspect of photography education, focusing on mastering the art and techniques of utilizing different angle perspectives and lighting styles to create impactful, visually compelling, and storytelling images. By understanding how angle perspectives and lighting choices influence composition, mood, narrative, and emotion in photographs, photographers and visual communicators can enhance their creative expression and visual communication skills.

[bookmark: _GoBack]KT0304: Appropriate Use of Furniture Design, Materials, and Light Exploration in Product Photography
KT0304 focuses on the strategic integration of furniture design, materials selection, and light exploration in product photography to create visually compelling and contextually relevant images. This topic explores how the careful consideration of furniture design elements, material textures, and lighting techniques can enhance the aesthetics, storytelling, and overall impact of product photographs.

Key Concepts Covered in KT0304:
Furniture Design Elements:
Understand the key elements of furniture design, including form, function, style, ergonomics, scale, proportion, detail, and artisanship, and their role in product presentation.

Material Textures:
Explore different material textures used in furniture design, such as wood, metal, glass, fabric, leather, plastic, and their visual and tactile qualities in product photography.

Light Exploration Techniques:
Learn lighting techniques and explorations specifically tailored to furniture photography, including highlights, shadows, reflections, texture enhancement, mood lighting, and environmental context lighting.

Composition and Arrangement:
Understand composition principles and arrangement strategies for highlighting furniture products effectively, including spatial relationships, focal points, perspective, balance, and visual hierarchy.

Contextual Considerations:
Explore how the appropriate use of furniture design, materials, and lighting can create contextual relevance, convey brand identity, evoke emotions, and tell stories in product photography.

Learning Objectives of KT0304:
Furniture Design Understanding:
Develop an understanding of furniture design principles, elements, styles, and their impact on product presentation and visual appeal in photography.

Material Textures Mastery:
Acquire skills in capturing and highlighting material textures effectively, highlighting details, surface qualities, finishes, and tactile sensations in product photographs.

Lighting Techniques Proficiency:
Gain proficiency in using lighting techniques and explorations to enhance furniture products' aesthetics, texture, form, depth, mood, and storytelling in photography.

Composition and Arrangement Skills:
Master composition principles and arrangement strategies for creating visually compelling and contextually relevant product images that engage viewers and communicate brand identity.

Contextual Relevance Creation:
Learn how to create contextual relevance, evoke emotions, convey narratives, and tell stories through the appropriate use of furniture design, materials, and lighting in product photography.

Application of KT0304 in Product Photography and Brand Communication:
Photographers, designers, and marketers can apply the knowledge and skills gained from KT0304 to create impactful and visually appealing product images for marketing, advertising, e-commerce, catalogues, and brand communication.
Understanding how to integrate furniture design, material textures, and lighting techniques enhances product presentation, brand identity, customer engagement, and sales conversion in competitive markets.

Assessment Criteria for KT0304:
Mastery of furniture design principles demonstrated through the effective presentation of furniture products in product photography projects.
Proficiency in capturing and showcasing material textures effectively, highlighting details, surface qualities, finishes, and tactile sensations in product photographs.
Application of lighting techniques and explorations to enhance furniture products' aesthetics, texture, form, depth, mood, and storytelling in photography projects.
Composition skills and arrangement strategies demonstrated in creating visually compelling and contextually relevant product images that engage viewers and communicate brand identity.
Ability to create contextual relevance, evoke emotions, convey narratives, and tell stories through the appropriate use of furniture design, materials, and lighting in product photography projects.

Conclusion:
KT0304: Appropriate Use of Furniture Design, Materials, and Light Exploration in Product Photography is a critical aspect of photography and design education, focusing on mastering the art and techniques of integrating furniture design elements, material textures, and lighting explorations to create impactful and visually compelling product images. By understanding how these elements contribute to aesthetics, storytelling, and brand communication in product photography, photographers, designers, and marketers can enhance their creative expression and visual communication skills.

FORMATIVE ASSESSMENT:
Internal Assessment Criteria and Weight

IAC0301 Using light at different angles to create different moods and style during a product photographic session using different furniture and materials to create according to the brief
IAC0302 Identify and evaluate the limitations and solutions of a specific photo session
IAC0303 Illustrate different methods of using light in a photographic session
IAC0304 Demonstrate the different angel perspectives of lighting
IAC0305 Styles, moods, atmosphere
IAC0306 Furniture designs exploration, materials exploration, light exploration

(Weight 30%)




Provider Programme Accreditation Criteria: 

Physical Requirements: 
Lesson Plans 
Learning Material 

Human Resource Requirements: 
Qualifications of lecturers or years of relevant experience: NQF level 8 qualified in Furniture Design, Graphic Design, Industrial Design or Interior Design   
Lecturer/learner ratio = 1 lecturer to 50 learners 

Legal Requirements: 
Compliance with Occupational Health and Safety legislation and regulations 
Compliance with Labour Relations legislation and regulations 

Exemptions:
No exemptions, but the module can be achieved in full through a normal RPL process 
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